
We’re off the 
record but  
into print!
People often balk at tradition or at the very least roll 
their eyes but this Antalis tradition seems to be 
welcomed by old and new alike. The 17th Antalis 
Editors lunch kicked off on a beautiful sunny Jozi 
afternoon when friends and colleagues gathered to  
put their pens down and feet up!

Keith Solomon, Director for Antalis, set about putting the 
intimate team at ease when he said “There is much to be 
perplexed about when we reflect on this tough year but this 
is neither the time nor place. I am surrounded by individuals 
for whom I have the most enormous respect. Collectively you 
perform an exceptional job in communicating the complexity 
and competitiveness of  the arena in which we operate.  
Our lunch is an opportunity for us to let our hair down, chat 
about the ins and outs of  what transpired during the year; in 
good company and off  the record!” 

Caroline Coughlan, Marketing Manager, set the tone when 
she shared the Youtube link showing a two-year old jigging 
to the jive proving that – old or young – we’re never too old 
to hit the dance floor! Having loosened everyone up Caroline 
shared some of  Antalis’ 2012 highlights whilst giving a 
sneak peak to what we can look forward to in 2013 – 
assuming the world doesn’t end that is!

The annual Editors lunch would not be complete without 
Antalis giving away a ridiculously large prize and this year 
was no different. Jade Ollis, Graphix, was the delighted 
winner of  the Kodak EPS Office printer – her beaming smile 
needs no further explanation!

Both Keith and Caroline hinted at the changes Antalis has 
and will experience but they were both adamant in their 
resolution that whenever the team around the table needed 
anything they should ‘Just ask Antalis’.

Antalis were proud to be able to 
sponsor the paper on which the 
Cotlands Annual Report was 
printed. Leanne Reeds, the 
illustrator for the Annual Report, 
shared her thoughts, “I like to 
think of my illustration style as 
unpretentious, honest and 
approachable. When people 
engage with my illustrations I’d 
like them to think “what a simple 
way of drawing that!” but still 
with a character of its own. 

The Cotlands annual report was 
designed in such a way that it should 
feel ‘comfy’ and friendly, with no 
stuffiness to it. Readers should feel 
they want to engage with it, that 
they can just breathe out and relax, 
without worrying about keeping it 
pristinely clean.

Like my illustrations, and the design 
of  the Cotlands annual report, Munken 
Lynx has very much the same tone. It is a beautiful, matte, ‘no frills’ 
paper. Unpretentious, honest and approachable it adds a dimension to the report, making it a 
tactile adventure for the holder/reader. It feels durable and gives you the chance to put your 
grubby paws all over it, without leaving marks. Thanks Antalis! This paper is spot on!”

Caring for Cotlands

Leanne Reeds holding the Cotlands Annual Report

Herbert Uren (Antalis), Jade Ollis (Graphix), 

Keith Solomon (Antalis)

Antalis fleet has been 
given a new ”look”. 
Fifteen of their vehicles 
have been fully 
rebranded including  
12 Large four and six 
ton trucks, one bakkie 
and two Combo type 

vehicles all of which will be seen on roads 
in Bloemfontein, Cape Town, Durban, Port 
Elizabeth Johannesburg and Pretoria.  
The remainder of the fleet have also been 
refreshed with new ‘look and feel’ decals 
on the doors. We chose to work with 
Frantic Visual Communication who printed 
directly onto the Tarpaulins and, for the 
decal elements, used the VUTEk 
QS3360 solvent machine finishing 
both the curtains and decals with UV 
varnish.

“We decided that a visual audit was 
necessary to ensure that every Antalis 
touch point was consistent with the 
brand guidelines prescribed by Antalis’ 
head office in France.” shared Caroline 
Coughlan, Marketing Manager at 
Antalis. 

“Whilst we found some major 
inconsistencies in our vast array of  
visual elements we also found this 
process very cathartic and ultimately 
rewarding. The challenge to brand 
what is essentially a moving billboard 
had our team hard at work as we 
brainstormed creative for the vehicle 
branding.” said Darnell Sardinha, 
Managing Director of  Visual Ignition, 
the design team behind the latest 
Antalis vehicle re-brand.

“In our opinion it was important 
that the messages on all vehicles 

was easy to read, simple and a strong addition 
aligned to the Antalis brand. The design also 
had to take into consideration that it was being 
applied to large and small vehicles alike. What’s 
more we had to include the wide range of  
offerings and services of  the company. A tall 
order in anyone’s book!” continued Darnell.

“The branding included our pink paper man 
who helps convey our message across all 
sectors of  the organisation which is ‘We can do 
a lot for you! Just Ask Antalis’. We are very 
pleased with the end result and feel strongly 
that the latest editions to our growing fleet 
do the Antalis brand proud.” concluded 
Caroline.
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The Driving Force behind Antalis

Just ask Antalis 		
how to brighten up
our roads

Antalis Team with the Trade Publication Editors
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Antalis were the proud and 
official paper sponsors for 
the 34th Annual Loerie 
Awards. During this years 
function TBWA were awarded 
the Creative Use of Paper 
Award also sponsored by 
Antalis.

Once the dust had settled Antalis, together with 
Michelle Barrett, Media and Operations Manager of  
the Loeries, contacted TBWA to set up a 
‘congratulations’ function during which they could 
hand over the official prize of  two iPads. The function 
took place at the head office of  TBWA on a balmy 
summer afternoon late in September. Attended by 
most TBWA staff  the afternoon was a celebration of  
creativity and the role that paper plays!

Adam Livesey and Matthew Brink, the Executive 
Creative Directors of  TBWA, praised their team for 
the amazing collective effort of  the team. Leigh-Anne 
Salonika and Mike Groenewald were the lucky 
winners of  the coveted iPads.

Andrew Human, Loeries CEO, shared his thoughts, 
“The Antalis Creative Use of  Paper Award is great 
because it highlights the fact that paper can be put 
to use in its own unique way. With all the different 
media available today it’s important that we have a 
good understanding of  how to make the best use of  
each medium.”

“I’d like to thank Antalis for sponsoring this 
amazing award. As most of  you know Antalis 
are easily the best in the industry when it 
comes to promoting themselves whilst 
inspiring creatives to use their papers at the 
same time! The Bi-Annual Art of  Design and 
sponsorship of  the Loeries Creative Use of  
Paper are two examples of  their on-going 
encouragement of  our industry. 

What’s more it’s always very helpful to have 
someone like Vanashree Govender from 
Antalis; her regular visits ensure that we 
aware of  trends and new papers. The Antalis 
paper sample boxes are also, by far, the 
most user friendly and showcased in a 
beautifully designed box – the devil is in  
the detail! So cheers to Antalis and, again, 
thank you.” said Sasha Traest, Head of  
Design at TBWA. 

“We were thrilled to be part of  this years 
Loeries and bear witness to the creative 
excellence. Congratulations to everyone 
who participated and, of  course, to TBWA 
as winners of  the Antalis Creative Use of  
Paper Award.” concluded Caroline 
Coughlan.

A

a jolly good timeAntalis helps show how to have

The Loeries were established over 34 years ago but it’s little wonder it has 
taken so long to produce ‘The Cavalier’s guide to Loeries etiquette’ 
because beauty and wit of this quality could not be produced overnight!

The brainchild of  The Jupiter Drawing Room, this small exquisitely produced book, 
printed by Multiprint Litho, was partially sponsored by Antalis South Africa who 
donated the Munken Pure paper stock on which it was printed. 

The pay-off  line for the etiquette book reads ‘How to have a jolly good time 
without tarnishing one’s reputation’ and is a taste of  the hilarity to follow.  
Sub-sections include travel, accommodation and networking. The book includes 
advice such as “The hierarchy of  kissarsery” which states “It is a pointless 
endeavour to fritter away your energies on those who can do nothing for you. 
Understand the creative hierarchy and divide your efforts appropriately.”

Tips on how to sneak into parties are given as well as how to dance, booze 
smuggling, the networking table and – for the lucky ones – accepting your award. 
They were generous enough to include ‘reliable hangover cures’ which must have 
been the most thumbed page!

Of  course work of  this excellence would not be possible without vast 
contributions from many people. With this in mind the Jupiter Drawing Room held 
a function last month at which they gave sincere thanks to all who made their 
vision a reality. 

“When selecting a paper stock to suit our stylishly bound book, we couldn’t have 
done any better than Munken Pure 120gsm. We were impressed with everything 
from its fine texture and quality feel to how well it held the ink, giving our 
photographs the opportunity to display their considered detail. Of  course,  
having been manufactured in one of  the world’s cleanest paper mills, our 
paper stock decision was already half  made right from 
the start! Our thanks go to Antalis for 
generously donating the stock towards our 
project” shared Gareth Pretorius, Senior Art 
Director, The Jupiter Drawing Room.

The last page of  this book says, “In conclusion… 
The Loeries truly is the place for your 
distinguished work to shine. It is also the place 
for you to do the same. Keep up the good work 
and before you know it, you’ll be taking your 
place amongst the industry great. Until next time, 
tally ho pip pip.”

Antalis – the apple of
TBWA’s eye!

Almost 70% of paper across Europe is collected and recycled. In fact 

it’s one of the most recycled materials of, all.

Forests in Europe, which provide wood for making into paper and many

other widely used materials, are 30% larger than in

1950. In fact they’re increasing by 1.5 million football pitches every year!

Vanashree Govender and Caroline Coughlan (Antalis) with the TBWA winning team
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Late last month Durban 
were proud hosts to an 
awe-inspiring launch. 
Fishwicks combined 
their year-end function 
with an eye-opening 
tour of the very latest 
digital technology 

available. The company recently 
installed the Kodak NexPress at their 
Sydney Road premises, Antalis were 
thrilled to have been key players in 
the decision to add this state-of-the-
art technology to their already 
impressive array.

“I am exceptionally proud of  the Antalis 
team who were instrumental in Fishwick’s 
decision; they advised the company and 
ensured that the installation went 
seamlessly. A huge debt of  gratitude goes 
to Mike Atkinson, Simon Garland, Blessing 
Maphumulo and Matt Goff; a more 
professional and effective team we could 
not have asked for.”

“It was very inspiring to hear Aubrey 
Nathan of  Fishwicks share his thoughts 
around why they are investing R30 million 
into the digital print industry and, in fact, 
South Africa. Their decision to install the 
NexPress technology has leap-frogged 
them into the very forefront of  the Digital 
Printing technology. The quality and 
performance of  this equipment is mind-
blowing.” enthused Keith Solomon, Antalis.

Fishwicks was established in 1969 and is 
still one of  the largest privately owned 
commercial printers in South Africa 
employing more than 240 full time 
employees. The company differentiates 
itself  with the use of  Software technology 
which we have developed over a number 
of  years with them. Whilst Fishwicks has a 
wide range of  services they offer their 
broad client base expertise in litho 
sheet-fed printing, point of  sale, small and 
large digital printing, silk screen printing 
as well as 
software and 
technology 
solutions.

“The company 
ranks as one of  
the most 
technologically 
advanced printing 
concerns in the 
country and, with 
the NexPress 
installation, I 
wouldn’t be 
surprised if  this 
pushes them to 
the top of  the 
pile!” concluded 
Keith.

Biginvestment
boosts industry

At last month’s Munken 
Journal launch Jean Lloyd, 
Digital Category Business 
Director Middle East Africa 
and Turkey (MEAFT) region 
for Kodak, gave a 
presentation on Printeractive 
and how change inspires 
innovation. This was a first 

for Kodak as they were not presenting to their 
usual market – they made the bold decision to 
broaden their touch points by talking directly to 
the creative industry.

Printeractive emphasises how print interacts with 
other media, like the web and broadcast, as part of  
an integrated multimedia campaign. It shows how 
print itself  is an interactive media that brings 
thoughtful relevance to messaging in today’s digital 
world and helps to boost response rates. Most of  all, 
Printeractive is about finding that right media mix and 
achieving a better return on marketing investment by 
using print to drive action.

Jean's presentation highlighted the new buying 
behaviours such as reduced print spend, sending 
every job out for a quote and ‘just in time’ ordering. 
The effect on the printer is that they have to defend 
every quote and/or make lower margins. 

They have to find new ways to add value to their 
client communications. They have to find a way to 
profitably accept, produce, and deliver a higher 
volume of  short run, colour jobs in less time. 
According to predictions from industry source PIA 
and Frank Romano, run lengths and turnaround times 

are decreasing, and by 2020 49% of  printing will be 
delivered within 24 hours.

Jean showed print samples and discussed 
opportunities that the Kodak NexPress offers such as 
opening up the document to allow the addition of  
promotional offers, adding dynamic colour, ensuring 
consistent branding with other media 
(logo, type face, colours) and designing 
for consistent multi-channel delivery 
(print, web, other).

Jean also revealed two exciting 
solutions that would be available in 
2013 – the NexPress Pearlescent  
Dry Ink and NexPress Neon Pink Dry 
Ink. The Pearlescent sparkle effect is 
achieved by using a clear, translucent 
dry ink for applications such as 
collateral, photos, direct mail.

It was of  great interest to Antalis 
when they heard that Kodak is 
hosting their Emerging Market 
conference in Cape Town this 
month. Big names from the Kodak 
stable will be in attendance 
showing that Southern Africa is of  
great importance to the 
organisations strategy. 

“Kodak is giving emerging 
markets a lot of  focus going 
forward. After working in 
Belgium and the UK for the past 
years it’s impressive to see the 

extent to which the South African market has grown.  
I am excited to see how customers are embracing the 
new technologies and taking the print industry to a 
whole new level which, in turn, give Antalis new 
business opportunities.” concluded Jean.A

Phil O'Flattery and Keith Solomon 
(Antalis)

Matthew Goff  (Antalis), Phil O'Flattery (Antalis) 

Jody Myburg (Fishwicks) and Gerald Augustine 

(Fishwicks)

Simon Garland and Mike Atkinson (Antalis)

Jean Lloyd (Kodak)
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 Antalis continues to support growth
It is with great pleasure that Antalis appointed one of  their own to take 
up the reins as National Support Manager, based in Johannesburg. Deon 
Wepener, who has been with the company for just over five years, jumped 
at the opportunity to move into the new position from his previous role as 
Senior Support Engineer.

At just 40 years old Deon has had quite an interesting career path having 
been National Indigo Support Manager for a large imaging company and, 
previously based in Rochester New York working for a firm favourite of  
Antalis, Eastman Kodak for more than four years. Earlier in his career Deon 
held the position of  Field Engineer with Heidelberg, South Africa, so well 
rounded is his experience.

“I feel very excited about the opportunity I’ve been afforded. I’ve got some 
pretty lofty goals around strengthening our current partnerships whilst 
looking for growth opportunities. My focus has and always will be on service 
and I intend to take both Antalis and our customers into a brighter future.” 
shared Deon.

Happily married for almost 16 years Deon and his wife are proud parents 
to two beautiful sons aged 12 and 13. When asked for one thing that his 
colleagues may not know about him he said, “I am unashamedly ethical in  
all that I do.” 

 Welcoming a more peaceful future
“22 years later and I’m finally leaving the building.  
I have met some wonderful people; the people 
make Antalis what it is and I thank each and 
every one of  you” said Hendrina Delport on the 
day of  her retirement. “I am looking forward to 
spending time with my grandson and following a 
more peaceful path. My parting message to my 
colleagues is ‘Remember to look at the bright side 
of  life, accept the things you cannot change and 
have the courage to change the things you can. 
Have faith, without it we are merely creatures with 
no direction.”

 We bid farewell to Johanna Landers
In early April 2013 Johanna 
Landers would have been with 
Antalis for 33 years – quite a track 
record and one that is full of  happy 
memories.

When asked for some of  her career 
highlights Johanna eagerly shared 
‘Well the first highlight was when 
I was employed! I always felt that I 
was treated with respect and was 
appreciated for my abilities.

Although I’ve thoroughly enjoyed 
my life with Antalis I’m looking 
forward to a more laid back 
existence – just living my life and 
doing what I please although it 
may take me some time to get 
used to my ‘new life’. That said 

I’ve already booked two cruises for 
January and February next year – 
lots to look forward to!

Robyn Alva-Wright, National Credit 
Manager, said, “For over 26 years 
Johanna was a cherished colleague 
of  mine and one of  the most 
passionate people I have ever met. 
Johanna loves to travel and has 
been to almost every corner of  the 
globe; boat trips are her favourite 
way to explore. My team and I will 
miss her tremendously – her hard 
work and team player mentality 
is something we will always 
remember her for but we wish her 
all the best as she journeys into 
the next chapter of  her life.”

 Gerry sets his sights on a new career
After a lifetime spent in the 
paper industry we bid farewell 
to Gerald John Pypers who is 
retiring after three separate stints 
of  employment with Antalis or its 
predecessors. The first stint was 
from 1978, which lasted 9 years; 
the second commenced in 1990 
and lasted only 3 years, while the 
final one started in 1997 ending 
now, 15 years later! Gerry leaves us 
having being our Coastal Director 
for Print & Office over recent years, 
prior to that he was our Print Sales 
Director

He has therefore been a main 
Board Director of  Antalis for the 
last 8 years. Gerry saw, during 
his time, the traumatic fire that 
destroyed Wiggins Teape Cape 
Town luckily with no loss of  life. 
He was also part of  the team that 
agreed, back in 2005, that the 
time was right to brand the Group 
as Antalis and to say goodbye to 
the historic names that till then had 
been our trading names.

Gerry has many plans for the 
future because, as he says, “he is 
young enough to start another 
career” while neither he nor his 
wife have any desire for him to 
be idle around the house. Apart 
from the passion Gerry has always 
had for the business and people 
within this industry, Gerry has 
always been one for building 
relationships and friendships, Gerry 
will be remembered for his love of  
food and particularly wine. Being 
based back in his favorite city of  
Cape Town since his appointment 
as Coastal Director, Gerry is in 
the ideal spot for him to explore 
his personal passions as well 
as to investigate new business 
opportunities for the future. 

We wish him the best of  luck as 
well as give our thanks for him 
being a colleague and a friend over 
the many years that he has been 
involved in the interesting and 
challenging world of  paper.

 Coastal changes
Mike Atkinson has been appointed to the position 
of  Manager of  the Graphics Coastal Region 
incorporating both his existing area, KZN and 
the Western Cape. Mike has run an outstandingly 
successful region for several years, having 
joined us over 25 years ago. His management 
style, enthusiasm, energy and extensive product 
knowledge, will be an added bonus for the Western 
Cape region. Mike shares our passion for service 
and will be visiting The Cape on a regular basis.

After more than 40 years of  dedication it is 
certainly time for a change of  pace for  
Eric Ngquola. And a change of  pace it will certainly 
be, Eric shared that he was most looking forward to 
sitting outside his front door looking out over the 
mountains, a vision many of  us would love to share.

When asked to recount some of  his career 
highlights Eric said, “I can remember the days when 
we, as data capturers, used to work on the old 
accounting machines. 

“Despite looking forward to being with my wife and 
family back in the Eastern Cape I am going to miss 
getting up every morning purposefully and mixing 
with the wonderful Antalis people,” said Eric. “Eric 
was a very loyal and hard worker. The speed and 
accuracy of  his data capturing skills were admirable. 
To be honest the three of  us left in the department 
are battling to keep up with the capturing and filing 
the way he did. Eric, you are already sorely missed 
but we wish you much happiness,” said Tracy Tillet, 
Creditors Supervisor.

 Eric Ngquola looking forward to a   
 different pace of  life 

In the beginning there was paper! Plain sheets of  paper. As always, Antalis supplies the paper you use. The paper you print your documents on – your reams, reels and flat 

sheets. In fact, Antalis, as one of  the largest paper distributors of  traditional and digital printing papers offers so much more. Our ‘Easy to use… Easy to choose’ range of  

office papers and our range of  environmentally friendly packaging boards and specialty papers make us your partner of  choice. However, Antalis does more! Through our 

highly qualified specialist, we offer outstanding consulting advice and unmatched service as the leading supplier of  technology, equipment and consumables. Today Antalis 

South Africa (Pty) Ltd offers a comprehensive range of  papers and boards for every need as well as solutions for Viscom and Graphics. 

Antalis operates through sales and warehousing facilities throughout Southern Africa and combines an export arm that services the whole of  Africa. This broad-based 

coverage ensures optimum, top class service with the shortest possible response times. For any and all your print, office and graphic requirements  Just ask Antalis�

Visit us at www.antalis.co.za
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 New Appointments
Lee Conway (23) from Newcastle, KZN. He has always had a 
passion for IT from a young age and is currently our system 
adiminitrator reporting to Martin De Bruin – he would pull 
his TV games and old video machines apart just to see how it 
works. Lee has worked in all kinds of  IT fields e.g. being a slot 
technician in a casino to installing big networks for hospitals and 
municipalities. He has a younger sister and a very supporting 
mother. He doesn’t really have any hobbies, but enjoys fishing 
and playing Xbox on weekends.

Ntombhana Ntsanwisi (29) recently joined Antalis, Johannesburg as 
a Credit Controller reporting to Robyn Alva-Right. Having been on the 
other side of  the coin as an Antalis customer!

Coming from the scorching hot but friendly town of  Giyani, Limpopo 
Ntombhana says she is an extrovert who likes reading novels, having 
discussions on current affairs and the economy. She is considering 
photography as a hobby but loves swimming, playing chess and 
travelling.

Zelda Rasebeka (28) joined Antalis, Johannesburg in the 
Finance department as finance assistant/creditors reporting to 
Tracy Tillet and Arno Le Roux. Having worked in the medical 
industry prior to joining the company Zelda says she is friendly, 
has a great sense of  humour and loves people in general – 
personality traits that will definitely be appreciated by her 
colleagues. Happily married with two beautiful children, Zelda 
also loves God dearly.

Sue-Anne Chanthal Riettels joined Antalis as a receptionist/telesales 
for Antalis Pretoria, on 15 October, reporting to Ria Lombard and 
Kobus Wessels. Her extensive telesales experience garnered from her 
career at Peters Papers will set her in good stead in her new role. 
Sue-Anne is the proud mother of  two adorable children, Cameron six 
and Kyle one year, seven months. She says that she is very outspoken, 
hardworking and lives life to the fullest.

Antalis are thrilled to have industry veteran 
McDonald Nxumalo join the fold as he takes on 
the role of  Warehouse and Distribution Manager, 
Gauteng reporting to Randal Dunn. 

Nxumalo has over 14 years of  experience in the 
Warehouse, Distribution and Logistics industry. 
“Having only joined Antalis in October this year 
it’s been an exciting experience so far. I’ve met 

wonderful people who are passionate about their 
jobs and willing to go the extra mile to show me 
the ropes, I am very grateful for this opportunity 
and for being welcomed so generously.” 
commented Nxumalo.

When not plying his trade or focussing on 
improving the health and safety aspects of  his 
work environment McDonald, who is married 

and a proud father of  three boys, often attends 
Kaizer Chief’s games and makes the occasional 
visit to the golf  course! Having studied Transport 
Management and Logistics as well as being 
affiliated to The Association of  Operations 
Management of  South Africa (SAPICS) McDonald’s 
goal is to be a content contributor to logistics 
handbooks for logistics students before the  
age of  45.

 Antalis distributes knowledge and experience appropriately

Kgomotso Mmolutsi – It is 
with great sadness that I inform 
you of  the passing away after 
a short illness of  Kgomotso 
Mmolutsi on Monday 29th 
October. Her cheerful smile and 
infectious laugh will be sorely 
missed by all.

“Chris Head was a great manager, a bold leader respected and 
admired by all but moreover he was an exceptional human being I 
was proud to call a friend.” shared a pensive and sad Keith Solomon, 
Director for Antalis South Africa. Solomon and a large Antalis 
contingent paid their respects to Chris Head whose life tragically 
ended, late in September, due to a car accident. At just 46 years old 
Chris had a full life ahead and news of  his accident came as a shock 
to many dear friends and colleagues. Chris joined Antalis in 1990 
as a Graphic Arts technician where, through dedication, effort and 
enthusiasm, he soon became a key player in the First Graphics team. 
Not long after he took up the reins as the head of  the department 

before moving onto Antalis. Everything that Chris embarked on he 
did with phenomenal dedication, energy and reliability. “Another 
characteristic not found too often these days was his determination 
to do – everything. In both his professional and personal life Chris 
did what he said he would do – moving heaven and earth to deliver. 
Chris emanated zest and if  anyone deserved to have a long, happy 
life surrounded by friends and family it was this dear man. I personally 
will remember Chris with deep affection, as will his many beloved 
colleagues. Our sincerest sympathies go to Chris’ three sons and 
their mother, Mandy, whose sadness can know no bounds” concluded 
Solomon.

 Obituary

Who’s doing what, where? 


